
CITY OF REDWOOD CITY 
COMMUNICATIONS AND MARKETING MULTIMEDIA ANALYST 

 

 

DEFINITION 

The Communications and Marketing Multimedia Analyst will lead the content 
development and implementation of marketing-driven websites, multimedia tools, social 
media, content development for print pieces, e-publications, digital tools and other 
marketing communication initiatives for the City of Redwood City. 

DISTINGUISING CHARACTERISTICS 

This is a professional level class responsible for providing complex and specialized 
management assistance by planning and developing, coordinating, and evaluating the 
function of internal and external communications and marketing programs, public 
relations, social media, web design and content management.  
  
SUPERVISION RECEIVED AND EXERCISED 
 
Receives general direction from the Communications Manager.   
 
EXAMPLES OF IMPORTANT AND ESSENTIAL DUTIES  
 
Duties may include, but are not limited to, the following:	 

Develop, administer and implement City programs in the area of communication, 
multimedia marketing, website design and content management and social media. 
 
Coordinate and manage City engagement on social media platforms, blogs, and 
discussion boards.  
 
Coordinate the City’s official social media platforms including Facebook, Twitter, 
Instagram or other City communication portals, as assigned. Serve as the “eyes and 
ears” of the City across social media channels. 
 
Identify new online and digital opportunities for community information sharing, 
engagement and measures the impact of these efforts through strong experience in 
google analytics, SEO and other measurements. 
 
Experiment with new and/or alternative ways to leverage social media activities, and 
make recommendations to the Public Communication Manager. 

Define key performance indicators, measuring the impact of web, digital and social 
media activities and develops best practices to further support these initiatives. 
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Coordinate communication activities, including special event marketing, and manages 
website content, digital marketing tools, integrated marketing campaigns and social 
media content development and monitoring. 

Coordinate and performs related technical, statistical and administrative work, including 
document preparation and data entry involving information technology, website and 
social media development as it relates to research and developing best practices within 
marketing and communications goals and activities. 

Perform routine updates of city images and image library on the City’s website, create 
forms and surveys and update City content and information to support citywide 
marketing and communication goals. 

Prepare and coordinate the distribution of e-newsletters, e-blasts and announcements, 
event invitations and other marketing and communication efforts. 

Work as part of a creative team to develop and support content and ideas implementing 
marketing and communications initiatives citywide with the goal of building online 
communities and furthering public information and information sharing. Perform related 
duties as assigned. 

JOB RELATED AND ESSENTIAL QUALIFICATIONS 

Knowledge of: 

Principles, practices and concepts of open government and citizen participation. 

Research and analysis methods, especially online tools to measure results. 

Operation of personal computers and information management with proficiency 
using word processing, spreadsheets, databases, and web-based programs specific 
to social media and digital tools including blogs, Word Press, Drupal, Adobe, etc. 

Advanced principles of interactive marketing and communication strategies and 
technologies, including use of social media, Web 2.0 technologies, and other web-
based communication tools and technologies. 

Advanced principles and techniques of professional writing, English grammar, 
spelling, and punctuation. 

Excellent written and verbal communication skills. 

Ability to copy write, edit and proofread own work and the work of others. 

Photography/video production and multi-media skills preferred. 
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Ability to: 

Perform complex and routine technical, research and administrative work with speed 
and accuracy. 

Effectively manage comprehensive specialized functions, projects and studies. 

Interpret and apply established City policies, procedures and governmental 
guidelines and regulations. 

Interpret and analyze information by performing qualitative research and analysis, 
and quantitative and general problem solving using superior critical and strategic 
thinking skills. 

Establish and maintain accurate records. 

Use initiative and exercise independent judgment. 

Deal with complex and confidential information. 

Work with minimal guidance. 

Meet tight deadlines and be both well-organized and flexible to changes in priority 
assignments. 

Listen, understand, retain, follow, apply, and communicate verbal and written 
instructions or directions. 

Represent the City, as assigned, in a professional manner in a variety of settings. 

Demonstrate an enthusiastic, resourceful, and effective customer service attitude. 

Work independently and proactively with minimal supervision; make decisions in 
accordance with City values and policies. 

Foster an environment that embraces diversity, integrity, trust and respect. 

Work collaboratively across the organization and establish, maintain and promote 
positive and effective working relationships with employees, other agencies, and the 
public. 

Bilingual (Spanish/English) language skills are desired but not required. 

Experience and Education: 
Any combination of experience and education that would likely provide the 
required knowledge and abilities is qualifying. A typical way to obtain the 
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knowledge and abilities would be: 
 

Experience: 
Five to seven (5-7) years of professional level experience in fields related to 
marketing, multi-media digital marketing, and communications with some of that 
experience being with content creation, e.g., blogging, writing, video and 
photography, journalism, or a related field. 
 
Practical experience writing for social media, building editorial calendars and 
developing content strategy, and/or experience with Search engine optimization 
(SEO), social media marketing, and content optimization is a plus. 

 
Education: 
Equivalent to a Bachelor’s degree from an accredited college or university with major 
work in communications, journalism, public or media relations, marketing, or a 
closely related field.  Specialized training and/or education in media technology and 
communication, and/or experience with public sector agencies is a plus. 
 
License or Certificate: 
Possession of, or ability to obtain, an appropriate, valid California Driver’s License. 

 
Special Requirements: 
Essential duties require the following physical abilities and work environment: 
Ability to work in a standard office environment with ability to drive to various City 
and regional locations.  May be required to work evenings and/or weekends 
depending on meetings and/or special events.  

 
 
Effective Date:  July, 2015 
Bargaining Group: Redwood City Management Employees Association 
Status:  Classified / FLSA Exempt 
 

 

 

 

 


